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Digital Impact

E bl l ti f l i l l lit• Enable analytics for claims, lapses, sales quality

• Geography no longer dependant on transmission of• Geography no longer dependant on transmission of 

physical documentsphysical documents

• Automate and delegate servicingg g

– Customer; distributor; third party

















Digital Impact

• ‘Word of web’ to influence• Word of web  to influence

– Relatively trusted

– Leaves consumer in control

• Reach and speed of social media

W ll li i l h !– We all live in glass houses!

• Consumer digital = handheldConsumer digital   handheld
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Challenges – The ‘To Do’ List

Ab d h t b ht thi f• Abandon what brought you this far

H t i d i d t f i l d d f it• How to give advice and get fairly rewarded for it

• KYC

• AML

• Simplicity not complexity



Challenges – The ‘To Do’ List

M i t ti i b• Managing your reputation in cyberspace

Ch i h t t k d h t t t• Choosing what to keep and what to outsource

i d id d• Managing outsourced providers and processes

• Enabling prudent regulation from regulators
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